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Learning Objectives

e Tourism is an important industry in India, valued and promoted by most of the states.
Anthropologists have a close association to tourism, with an understanding of both the guest
as well as the host community.

e The anthropology of tourism introduces the various aspects of tourism and anthropological
approaches to it. It looks at the impact of tourism on the host community, its economy,
culture, identity and ecology as well as how the experience of a culture can be
transformative for the tourists also.

e Some of the key issues dealt in this paper are cultural aspects of tourism economy, cultural
promotion and cultural preservation and its impact on authenticity and commodification of
culture, fair and its management, ecotourism and sustainability.

e Types of tourism as well as well as leisure, culture learning, communication and promotion
are explored in this paper.

Learning Outcomes:
The students should be able to
] explain the various aspects of tourism and the relationship between culture and tourism economy.

"1 place anthropology of tourism in relationship to other sub-disciplines within anthropology
and allied disciplines like tourism management.

"1 identify those aspects of culture which can draw in the tourists, as well as allow the
communities to express itself and promote their culture.

"1 use their skills to identify the best practices for sustainable ecotourism, mutually beneficial
for the host as well the guest.
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UNIT 1: Tourism and Leisure: Theoretical overview (10 Hours)

Anthropology of Tourism: Historical roots, objectives and scope. Interconnections between
tourism history and the rise of the socio-cultural study of tourism; Concept of leisure and
recreation.

UNIT 2: Types of Tourism (12 Hours)

Pilgrimage, medical tourism, education and tourism, recreational visits, heritage tourism,
nature visits, wildlife tourism, visiting relatives, fairs and festival in tribal and rural India.,
Tourism industry in India : Recent trends and challenges.

UNIT 3: Tourism and Consuming Culture (13 Hours)

Tourism and cross-cultural communication and interaction; role of symbolism, semiotics, and
the imagination in tourism; tourism and the commodification of culture or cultural degradation,
Issues of staged authenticity

UNIT 4: Society, Tourism and Sustainability (10 Hours)

Ecotourism and sustainable development; tourism policy, applied aspects of anthropology in
tourism development and planning

Practical (30 Hours)

1. Identification of three important tourist destinations including heritage, historical, religious,
educational (Museum) and recreation spots and understand the historical, cultural, economic,
religious and ecological aspects of tourism.

2. Case studies of any two ethnic fairs (frequented by tourists) to understand the representation
of culture and culture as an industry. Case studies should focus upon the cultural creators (local
people) and cultural consumers (visitors) to wunderstand concepts like souvenir,
commodification and cross- cultural communication.
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